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2.2 Making
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effective

Year
10

Learners will learn how to analyse competitive environments and
markets; assess how ethical, environmental and technological
factors influence decision making; use a range of quantitative and
non-quantitative data to evaluate strategic and functional options;
understand how decision made affect stakeholders and how they
will respond.

Learners will also develop their critical analysis, decision-making
and problem-solving skills.
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coursework
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1.5 Understanding
external influences on

business

Intent: Learners to consolidate
the skills and knowledge needed
to understand, analyse and
prepare financial information and
the impact that businesses can
have on a wide range of

ntent: Learners develop an
awareness of their enterprise
capabilities so that they are able to
consider owning their own

business as an alternative career — |—
path. They would also be equipped
with the employability skills
needed for the changing world of

Intent: Theme two focuses on
how to build and grow a
business. Learners major on
how to make marketing,
product, financial and human
resource decisions.

Year 10

Intent: In Theme 1, learners
investigate enterprise and
entrepreneurship, how to spot
business opportunities and putting
business ideas together. They also
explore the effectiveness and
feasibility of their business ideas
and the impact of external
influences on a business.
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